WHO: Companies that make, uss,
sell, process, collect, and recycls
plastics, together with the World
Business Council for Sustainable
Development as a founding
strategic partner,

WHAT: The most comprehensive
cross-value chain inftiative of its
kind with & clear mission to

end plastic waste in the
envirohment.

WHEN: The Alliance to End
Mastic Waste s kicking off
irnmediately with several diverse
initial projects.

WHY: To end plastic waste in the
gnvironmeant,

WHERE: Throughout the world,
with a particular ermphasis on
where the nesed s greatest, such
as Southeast Asia.

HOW: By collaborating with others working to end plastic waste

in the environment and applving the resources, snginssring and
rechnical experience of Alllance members 1o advance an integrated
four part strategy:

INFRASTRUCTURE DEVELOPMENT

Infrastructure Development to colfect and manage
plastic waste, and Increase recycling in areas of

greastest need.

nnovation to minimize waste, and advance and bring
o scale new echnologies that make recycling and recovering

plastics sasier angd oreate value from all post-uss plastics.

EDUCATION & ENGAGEMENT

Education and Engagement of governments,

businessas, and communities to moebilize action.

CLEAN UP

Clean Up of areas where plastic wasie is concentrated
today, particularly major rivers that carry significant

amuounts of plastic waste to the ocean,
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